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Media Industry

Module Description
The Media Industry is made up of many sectors that form a group of
communication outlets or tools that are used to store and deliver (or
disseminate) information. As Kung (2008) stated, “the media
industry is not a monolith, but rather a conglomeration of different
industries that have the creation of mediated content as a common
activity”. The module will present the concept of Traditional Media
and the transition towards New Media.

Media Industry

Topics
This module covers the following topics:
• Topic 1: Traditional Media
• Topic 2: New Media

Traditional Media

Topic 1
Traditional Media

Traditional Media

Learning Outcomes
In this module, you will learn to:
• Understand the definition of Traditional
Media
• Recognize the different types of
Traditional Media
• Participate in Traditional Media
conversations
• Analyse and Evaluate the content
shared through Traditional Media

Traditional Media

What is Traditional Media?

Traditional Media

So… What is Traditional Media after all?
Traditional or Old Media is defined as a
‘vehicle’ to disseminate news to a large
audience. Through different kinds of
mediums, which we will see later, news
are shared with a large audience without
the use of the Internet.
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So…What is Traditional Media after all?
Traditional media is a term often used to
refer to channels of communication that
were well-established before the Internet
Age, such as:
•Books
•Newspapers
•Magazines
•Radio
•Television
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TV and Radio as Broadcasting media
The term 'broadcast media' covers a
wide spectrum of different communication methods such
as television, radio, newspapers, magazines and any other
materials supplied by the media and press.
Media Broadcast is the method of communicating
news and/or entertainment content
through Traditional mediums, such as television, radio
and newspapers and magazines.
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The first print medium: The Newspaper
 The first daily newspaper was produced in Britain around 1702.
 The idea was to create a movable type of content to spread news
around and into a large audience.
 This marked the inception of mass production of the written word, and the
development of the newspaper industry.
 The impact of newspaper in the deployment of news to people who previously
had no way to get informed has been massive - and it still is, to some extent.
 Evolving through the years, newspapers, and more generally the printed media
industry, started to enrich their columns with advertisements. These conveyed a
targeted message towards the large audience reading the papers.
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Warren Buffett on the Newspaper Industry
In 2018, Warren Buffett was asked in an interview why he had decided
to invest in 28 newspapers in 2011, despite the fact that their sales and
circulation were already down. He responded:
“[…] I believe that papers delivering comprehensive and reliable
information to tightly bound communities and having a sensible
internet strategy will remain viable for a long-time".
Despite this, in following years newspaper circulation kept dropping
significantly, which meant severe financial losses both in sales and in
advertising.

Link to original video:
https://www.youtube.co
m/watch?v=hbiBJh8G7FI
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Impact of TV, Radio and Newspaper
 The distribution of audio, video and printed content evolved through the years, but
remained focused on the same objective; to broadcast news and entertainment
through different types of content, and inform the people about what is happening on
a daily basis at a local, regional, national and international level.

 If we take the TV, for example, we can say that the influence of this medium is
enormous in shaping people’s daily lives. By watching audiovisual content being
broadcasted through a TV set, people have access to a variety of news sources,
entertainment shows and advertising.
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Impact of TV, Radio and Newspaper
 Same as TV, the Radio and Newspapers, which are the two other traditional media
channels, have an equally important impact on the masses.

 Some of the advantages that show the valuable impact of Traditional Media include:
1.

Giving people information and knowledge about current events and important
happenings (news).
2. Making people more aware and proactive on certain things around them.
3. Providing people with advertisements of products that might be attractive to
them and/or help them in their daily lives.
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Advertising in Traditional Media

 In traditional media, there’s a major focus on advertising. In general terms, broadcast
advertising happens mainly through the radio, the television and the internet.
Nonetheless, a large amount of money is still spent on billboard advertising and
printed media advertising.
 As broadcasting media, Radio and Television can reach a wider audience compared to
print media. This makes sense, since audiovisual content generally attracts more
people than printed content.
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Advertising in Traditional Media
 In radio advertising specifically, the advertisement needs to be aired many
times before it ‘penetrates’ the mind of the audience. In comparison, TV ads are
more unique in their ability to become a single-shot marketing message
towards the wider audience.
 For the best TV advertisement, a strong audio and video combination is a must
for the success of the commercial. Additionally, the audio and the video
content need to be relevant.
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Why does Radio Advertising Work?
•
•
•
•
•
•
•
•
•
•
•
•

The radio can reach on-the-go consumers.
The radio allows you to establish a special relationship with consumers.
The radio can cost-effectively break through the lines of media bombardment.
The radio’s on-location remote broadcasts are both powerful and profitable.
The radio’s unique, specialized formats allow you to target your best prospects.
The radio reaches prospects closest to the point of purchase.
The radio can bridge the gaps left by other media options.
The radio provides unique specialized on-air promotions.
The radio is king for establishing top-of-mind awareness.
The radio can influence new markets and prospects.
The radio can complement other advertising platforms.
The radio’s listenership remains strong, while time spent with other media declines.

Traditional Media

Why is TV and Radio advertising important?

Televisions and Radios are as ubiquitous as home furniture. This means that the
potential reach of TV and Radio advertising is huge. This is exactly the reason
why Commercial advertising, or ATL (Above the Line advertising) , is really
important.
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Marketing techniques in TV Advertisements
• Use of compressed volume on audiovisual
content
• Use of slogans and jingles
• Attractive visuals and figures
• Deliberate word choice (They go big and bright
on particular words they want to emphasise)
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How to recognize targeted marketing in TV ads
Look for semantics on the screen (the big bright
letters will let you know!!)
If visual clues alone aren’t enough, then the sound
can help you figure it out, or vice versa.
These ads target on emotion, need and sometimes
luxuriousness.
They use attractive visuals to get your attention.
They might be loud, really loud, and this is because
of the compressed audio they use.
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Marketing psychology and consumer behavior
Advertising is all about psychology,
behavior and targeted marketing.
Thousands of TV ads are aired daily
with a specific goal; to manipulate and
shape consumer’s choices through
targeted marketing and
advertisements.
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Hidden subliminal messages
We’ve seen Above The Line (ATL)
advertising. What is “the line”? What about
Below The Line (BTL)? We could say that BTL
advertising targets our subconscious mind.
“Subliminal messages are visual or auditory
stimuli that the conscious mind cannot
perceive, often inserted into other media
such as TV commercials or songs. This kind
of messaging can be used to strengthen or
heighten
the
persuasiveness
of
advertisements, or to convey an altogether
different message entirely.”
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How ads with subliminal messages are created
How do subliminal messages work?
Subliminal messages are designed to pass below the
normal limits of perception. They cannot be perceived by
the conscious mind, but they can be perceived by the
unconscious, or deeper, mind.
If someone wants to create an advertisement with
subliminal messages, they start by asking these
questions:
1) What do I want to state with my product?
2) How do I expose my product?
3) What medium will I use?
4) Shall I use emotion to trigger attention?
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Notable subliminal message ads
Coca Cola vs Pepsi
One of the most famous effective subliminal
message campaign is the Coca Cola vs Pepsi
advertising ‘battle’.
This is one of the most notable examples of
subliminal message through a friendly competitor
approach.
On the left side, Pepsi tries to communicate a feeling
of ‘horror’ when you get a Coke instead of a Pepsi,
while on the right-hand side Coca Cola’s answer is
perhaps even better, conveying the message to the
audience that they are the hero of the story.

Traditional Media

Notable subliminal message ads
Amazon’s logo
Another great example is Amazon’s logo.
The great thing about it is that it is not noticeable at first, but if you
look carefully you can see that the arrow creates a smile and apart
from that, the arrow goes from A to Z, implying that you could find
anything from A to Z to buy on Amazon.
Pretty cool isn’t it?
Well you can give it a go by trying to make your own unique logo, or
picture that contains a subliminal message.
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Example of Subliminal message in a TV ad
“During the fight for the U.S. presidency
between George W. Bush and Al Gore in
2000, Gore accused Republican campaign
managers of including a subliminal
message in an attack ad focusing on Gore’s
proposed healthcare policies.
Gore alleged that, in the video, the word
“RATS” appears onscreen for a fraction of
a second before the ad shows a visual
featuring the word “Bureaucrats.”
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Protecting ourselves from marketing manipulation
Since marketing manipulation is so common, we need to be aware and
try to keep as safe as possible. The key to protecting ourselves from
marketing manipulation is to keep these questions and tips in mind:
1)
2)
3)
4)
5)

Do I really need this product in my life?
What item can leave the house, so that this one can come in?
Remain skeptical and play devil's advocate often.
Do your research! (Very important)
Is this source of information credible? Shall I cross-check this
information? For more information on credible sources, refer to
Module 3, Media Literacy.
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Conclusion
Traditional Media is still influential, and it will continue to
be, since it is so widespread and ubiquitous worldwide.
It’s very important that the audience of traditional media
is aware of the threats and risks that might stem from its
use.
Marketing through advertising is the trend in the world
of traditional media, and it sometimes may become
manipulative towards the audience.
Being aware and skeptical, can lead to a more critical
and proactive behaviour when on a daily basis we are
bombarded with tons of advertisements which are
targeted and have a marketing purpose.
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