
 

 

 

 

 

Traditional or Old Media is defined as a ‘vehicle’ to dissem-
inate news to a large audience. Through different kinds of 
mediums, which we will see later, news are shared with a 
large audience without the use of the Internet.  
 
 
 
 
 
 
 
 
Traditional media is a term often used to refer to channels 
of communication that were well-established before the 
Internet Age, such as: 
 

The Media Industry is made up of 
many sectors that form a group of 
communication outlets or tools that 
are used to store and deliver (or dis-
seminate) information.  

Media Industry 

1. Traditional Media 

•Books 
•Newspapers 
•Magazines 
•Radio 
•Television 



 

 

Protecting ourselves from marketing manipulation: 

1)  Do I really need this product in my life? 

2)  What item can leave the house, so that this one can come in? 

3)  Remain sceptical and play devil's advocate often. 

4)  Do your research! (Very important)  

5) Is this source of information credible? Shall I cross-check this 
information?  For more information on credible sources, refer to 
Module 3, Media Literacy. 

Subliminal messages in advertising 

“Subliminal messages are visu-
al or auditory stimuli that the 
conscious mind cannot per-
ceive, often inserted into other 
media such as TV commercials 
or songs. This kind of messag-
ing can be used to strengthen 
or heighten the persuasiveness 
of advertisements, or to con-
vey an altogether different 
message entirely.” 

 

 

1. New Media 

After the Internet came to our life, communication, en-
tertainment and education has become easier and faster 
than ever before.  

 

Some people still use traditional media but most of the 
population, especially young people, use new media.  

Types of New Media: 

• Blogs,  

• YouTube,  

• Live Streaming, eBooks  

• Social Media Platforms such as Facebook, Insta-
gram, Twitter, Snapchat, etc. 

It is important to understand the impact and im-
portance of social media. Knowing information, get-
ting educated, learning important news that happens 
all around the world has become faster than ever 
online. 



 

 

Advantages of New Media 
1. Communication and information sharing. 

2. Self-education 

3. Help from others. 

4. News spreads rapidly. 

5. Offers business opportunities. 

6. Promotion of noble causes. 

7. Awareness. 

8. Makes it easier to fight crime. 

9. Can improve business reputation,  

10. Can help create communities. 

Disadvantages of New Media 

1. Increase in cyberbullying. 

2. Hacking. 

3. Can be addictive. 

4. Scams and frauds. 

5. Loss of reputation. 

6. Misinformation and fake news. 

7. No emotional connection. 

8. Makes us lazier. 

9. Distracting. 

10. Can be manipulated. 
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