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MODULE 2: Media Industry

Topic 2: New Media
Material for parents & teachers

Media Industry

Module description
The Media Industry is made up of many sectors that form a group of
communication outlets or tools that are used to store and deliver (or
disseminate) information. As Kung (2008) stated, “the media
industry is not a monolith, but rather a conglomeration of different
industries that have the creation of mediated content as a common
activity”. The module will present the concept of Traditional Media
and the transition towards New Media.
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Topics
This module covers the following topics:
• Topic 1: Traditional Media
• Topic 2: New Media

Media Industry

Topic 2
New Media

New Media

Learning Outcomes
In this module, you will learn:

• To recognize the difference between
new media and traditional media
• How to create content for different
social media platforms (FB, Instagram,
YouTube)
• About advertisement on social media
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What is New Media?
New media is a term that is used to talk about
different types of electronic communication,
content through the use of computers.
In general terms, New Media is content that is
available on-demand, through the Internet, which
you can view from various devices. In addition, it
also has the interactive element, both in real time
and later on, since it allows people to comment or
share with others.
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The purpose of New Media
The definition of New Media is very broad, and
this is because nowadays there are a lot of types
of media.
The result of this is that Media is now used very
differently, and for more purposes, such as:
• To spread information (news)
• For entertainment
• To communicate
• To educate ourselves
• To do business
• To promote causes, charities etc.
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Evolution of Media
The media began with traditional
media, such as radio, television,
newspapers and magazines, which
we looked at in the previous
section.
After the Internet came into our
lives in the 1960s, everything
changed and the New Media Era
started.
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Evolution of Media
Traditional Media

Newspapers
Television
Radio
Books

New Media

Blogs
YouTube
(Live)
Streaming
eBooks
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Social Media
Facebook
Instagram
Twitter
Snapchat
LinkedIn

New Media

Examples of Traditional and New Media
Traditional Media

New Media

• Television
advertisements
• Radio
• Print Material
• Direct mail
advertisements
• Billboards
• Door to Door Sales

• SEO and SEM is the new
digital way of advertising
a product on social media
and Google platforms.
• Pay per click advertising
• Content marketing
• Social media (Instagram,
YouTube, Twitter)
• Email marketing

Is the audience for all of these the same?
Why/Why not?
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Different target groups.
As we can see here,
each age group has a
specific preference.
So, if someone wants
to reach as many
people as possible,
they need to have a
combination of a lot of
social media (New
Media) but also
Traditional Media.
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Social Media Platforms and their purpose
• Facebook: for general social networking. You can connect with other people,
share thoughts, photos and videos. Through Facebook Ads, companies target
specific groups (age, place they live in etc.) to increase sales.
• Instagram: Image sharing

• Snapchat: Image sharing
• TikTok: Short videos
• Twitter: News-focused and political, criticism and assessment of news,
happenings and statements of politicians and other leaders.
• YouTube: Videos (for storytelling, entertainment, to inform or educate)
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Advantages of New Media
1. Communication and information sharing has become
2.
3.

4.
5.

faster. We can connect with other people around the
world, any time, anywhere.
They can help us educate ourselves. By following experts
on various matters we can learn a lot.
We can get help from others who have faced similar
problems.
We can get informed immediately about the news and
anything that is happening in the world.
It offers the possibility to expand and promote business
everywhere.
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Advantages of New Media
6. We can promote noble causes and activism.
7. Can create awareness about how to improve our
lives, by bringing us in contact with others, and
how they are living.
8. It makes it easier to find criminals and fight
crime.
9. It can improve business reputation, when happy
customers leave good reviews and ratings.
10. It can help bring us together with people who
have the same interests and goals to create
communities.
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Disadvantages of New Media
1. It’s easier to target people, so there’s a lot of
2.
3.
4.
5.

cyberbullying (more in Module 5).
People can get hacked, and their information may be
used against them, to destroy their finances and
personal lives.
Too much of new media can be addictive (more in
Module 6).
It has given scammers more ways to deceive their
victims.
If you’re not careful on social media, you can destroy
your reputation (more in Module 6)
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Disadvantages of New Media
6. You might read things that aren’t true – there’s a lot
7.
8.
9.
10.

of misinformation if you don’t know where to go for
reliable information.
There’s no emotional connection in online
communication, as we are communicating with
others through a monitor.
It makes it easier for us to be lazy, because it’s an
excuse to sit around and play on our phone.
It can cause distractions, if a lot of messages keep
coming in.
It can be misused or abused by people who want to
present situations under a certain light (more in
modules 3 and 4).
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Potential dangers of New Media
• We have to be able to use our critical thinking and
understand if something is real or fake news. Use
reliable sources or double check when you share
information with others on social media (more in
Modules 3 and 4).
• If you don’t use social media correctly, it can potentially
damage your mental health, relationships and your life
both offline and online.
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Advertising on Social Media Platforms
Advertising doesn’t only happen through Facebook
ads, nowadays. Influencers are people with a lot of
followers, who get paid to make advertisements on
their social media.
This is something that happens a lot, all the time, and
sometimes it’s even hard to tell when something is an
ad, or someone is just posting something because
they actually like it.
It’s important to keep this in mind on social media – if
we are aware of advertisements means we are less
likely to be influenced.
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In conclusion
New Media is very powerful and can
be very helpful for us as people and
for society in general. As with
everything though, we need to be
careful not to overdo it, and we
need to be aware of the potential
dangers.
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